THE PILOT PARTISAN AGENDA

ALPA-PAC Faces Stiff Industry Competition

ALPA-PAC is our most effective tool for achieving

success in Washington, D.C., but the PAC can only be The PAC's focus on pilot partisan
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\ For the first time since 2004, ALPA-PAC is growing again, but we The future of our industry
ALPA still have a long way to go to be ready for the battles ahead. and our careers rests on our
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